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The new competitive foreign investment environment has prompted analogies between competition among
governments for foreign investment and competition among firms for market share. Given the similarities in
the nature of the competition, it is not surprising that countries are adopting marketing strategies that parallel
those of private companies. Some of the findings of research on company marketing programs can thus
benefit countries that are trying to attract investment. Organizations seeking to develop competitive
strategies for marketing activities can, to some extent, manipulate three variables in their overall marketing
programs, that is, the product, the price, or the promotion.

The focus of the research in this publication is on promotion, an aspect of marketing a country that has been
neglected until now. In the course of their research, the authors identify and categorize the promotion
strategies that are being used by the governments in developing countries. The authors then analyze the
various organizational approaches the governments employ to carry out the investment promotion function.
Following the analysis, they develop a framework to help determine which investment promotion techniques
and structures are effective and under what conditions.

The first edition created a language for discussing the investment promotion function and has provided a
rationale for successful promotion, especially in developing countries, that has stood the test of time. This
new edition benefits from an update by one of the original authors, Professor Lous T. Wells, Jr., who has had
the opportunity to observe investment promotion in a number of different settings. He has included this
experience in this revised edition.

This publication will be of interest to members of chambers of commerce, students and professors in
business schools, and government officials.
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From reader reviews:

Brian Price:

The book Marketing a Country: Promotion as a Tool for Attracting Foreign Investment (FIAS Occasional
Papers) make you feel enjoy for your spare time. You should use to make your capable more increase. Book
can for being your best friend when you getting stress or having big problem using your subject. If you can
make examining a book Marketing a Country: Promotion as a Tool for Attracting Foreign Investment (FIAS
Occasional Papers) to be your habit, you can get more advantages, like add your capable, increase your
knowledge about some or all subjects. It is possible to know everything if you like available and read a guide
Marketing a Country: Promotion as a Tool for Attracting Foreign Investment (FIAS Occasional Papers).
Kinds of book are a lot of. It means that, science publication or encyclopedia or other folks. So , how do you
think about this reserve?

Robert Crawford:

The book Marketing a Country: Promotion as a Tool for Attracting Foreign Investment (FIAS Occasional
Papers) can give more knowledge and also the precise product information about everything you want. Why
then must we leave a very important thing like a book Marketing a Country: Promotion as a Tool for
Attracting Foreign Investment (FIAS Occasional Papers)? Several of you have a different opinion about
publication. But one aim which book can give many details for us. It is absolutely appropriate. Right now,
try to closer using your book. Knowledge or details that you take for that, you may give for each other; it is
possible to share all of these. Book Marketing a Country: Promotion as a Tool for Attracting Foreign
Investment (FIAS Occasional Papers) has simple shape nevertheless, you know: it has great and massive
function for you. You can search the enormous world by open and read a book. So it is very wonderful.

Carl Brinkley:

Nowadays reading books become more and more than want or need but also turn into a life style. This
reading practice give you lot of advantages. Associate programs you got of course the knowledge the actual
information inside the book this improve your knowledge and information. The data you get based on what
kind of reserve you read, if you want drive more knowledge just go with knowledge books but if you want
sense happy read one using theme for entertaining for instance comic or novel. Typically the Marketing a
Country: Promotion as a Tool for Attracting Foreign Investment (FIAS Occasional Papers) is kind of
publication which is giving the reader unpredictable experience.

Jose Lloyd:

The book with title Marketing a Country: Promotion as a Tool for Attracting Foreign Investment (FIAS
Occasional Papers) has a lot of information that you can discover it. You can get a lot of advantage after read
this book. This kind of book exist new information the information that exist in this guide represented the
condition of the world now. That is important to yo7u to understand how the improvement of the world. This



specific book will bring you within new era of the the positive effect. You can read the e-book with your
smart phone, so you can read the item anywhere you want.
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